
“The fact that the ensemble of algorithms is constantly 
learning and improving means that as we learn more about 
users, we improve and deliver better recommendations 
each time. It’s a positive feedback loop.”

- Brian Andersen  
Director, Coop Denmark
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Coop sought an innovative 
personalization partner to help 
create a dynamic, customized 
site experience that increased 
engagement and conversion, with 
minimal IT investment. 

RESULTS
20%
recommendations 
15% 
5 – 10%

Consumers’ Cooperative Society.

logistics and customer service.

time visit, or the 100th visit. Having written his graduate dissertation on the power of 

Navigating the customer’s path to purchase

through endless pages of products. While navigation and site search are functional 
starting points, personalized product recommendations are an intuitive discovery tool 

“It’s pretty clear to me that personalization delivers a more relevant 

RichRelevance’s personalization engine dynamically facilitates 
competition among over 100 independent algorithms that consider 



that his merchandising team previously spent updating 

Recommendations drive increases in 
basket size and conversion rate 

Since implementing RichRelevance on the product, category, 

recommendations.

personalization without massive IT 
investment

Another important criterion for Andersen’s personalization 

“I was given the mandate to improve our ecommerce experience 

great to implement RichRelevance without having to change 

Leveraging one lightweight technical integration, Coop also uses 
RichRelevance for personalized emails and targeted dynamic 

Discover™ in the future to personalize each product list with the 

said Andersen.
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